 Creative Brief
Client


Name of contact, phone number, email address, web address 

Project 


Project description 

Overview

Company Information
Provide details about your company: mission and vision, brand personality, taglines.


Project Overview
Describe the context of the project within your business. What’s the big picture? What is going on in your business? 

Example:
PortfolioMNL is a new website. We need to spread the word so that both creatives and businesses can find us online.

Objective

State what effects the creative output should have on consumers. These are typically expressed as actions (e.g. buy, join, etc.), and they are focused on what the creative work should make consumers think, feel, or do.

Example:
Encourage creatives to sign-up for free portfolios and look for work on our website. 

Attract businesses to make PortfolioMNL the first place they look for creatives.

Target audience

Describe to whom you are speaking. Beyond age, occupation, income, and gender, describe the lifestyle and psychographics of your consumers. Explain how they think, feel, and behave in their everyday lives and how these relate to your project.

Is this your current customer base or is this a new market that you want to capture?

Example: 

Our target audience runs creative businesses. They are dependent on using computers, the Internet, Wi-Fi, knowing the latest technological trends, and are avid social networkers. They are brand loyalists. They are comfortable with new technology and they race to be the first to have the newest electronic gadgets. Adults ages 18 – 35 with a median income of Php30,000 – Php75,000/monthly.

Key Message

In one sentence, answer the question: “What’s the single most important thing we have to say?” You may use your mantra; just remember to avoid general statements.
Example: 
"PortfolioMNL: Where the best business and creative minds come together."

Reasons to Believe 
What are the features, benefits, and values of your product or company? State the major points that set your product apart, and the ways in which your product makes your customers’ lives better.

Example: 
1. Free portfolios

2. Saves time: Viewing portfolios allows you to see instantly if a creative’s artistic style suits your needs

3. One place to search for all your creative hiring needs 

4. Affordable prices for job listings to help small business owners

Requirements

List the mandatory parameters and elements of the project. 

Example: 
Use of the product or logo




Call-to-action




Product details




Launch date




Contact information, e.g. website address, phone number

Additional Information
Share any customer insights or feedback that you’ve received and any sources of additional research information. 

Deliverables and Schedule

What do you need from the creative team and when do you need it?

List all components of the project and any size or material requirements.

Indicate any submission due dates for each project component (e.g. due date to publication or printer, meeting dates).

Include 2 rounds of presentation prior to final due dates. These ensure that you have enough time to give your feedback and approval. This also encourages a collaborative process between you and your creative team.

